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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Typical Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.5 years old (52.% younger than
average) and have a $83,237 (15.4% lower than average) annual household income.
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18.6% or 1,419,371 of CHICAGO DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

EXXIa c H I Typical Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.6 years old (51.3% younger
pm 29 than average) and have a $104,494 (7.1% lower than average) annual household income.
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18.6% or 1,075,703 of WASHINGTON, DC DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Typical Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.2 years old (51.6% younger
than average) and have a $110,814 (20.4% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ* Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:

White
Black/African
American i
= who are GENERATION-Z (Age _
18 . 6% 18-29 Adults) peion ﬁ
= Remainder of WASHINGTON, other o 3%
DCDMA _
Average Age ; 47.8 48.2 Heoan =
Total Persons: 2 2,816,689 ; 2,960,082 .
4,701,068 Men Men Women Women #wh are GENERATION-Z [Age 16-29 Adults) 8 WASHINGTON, DC
: A Age: 1
Age Cell Demographics of Target vs. Market: " i W= HHI of Target vs. Market:
Adults 18 or older bl 0
-* who are GENERAﬂOﬁ-Z (Age 18-29 Adults) W WASHINGTON, DC <$35K HHI :
$35K-$50K HHI _
$50K-$75K HHI

$75K-$100K HHI g

$100K-5150K HHI g
$150K-5250K HHI 2
o.o% 0.0% il o u% 0. 0% u% u% 0 u% 0. o% i $250k+ HHI o 13
18-20 21-24 2529 30-34 35-39 45-09 55-59 60-64 65-69 —
# who are GENERATION-Z (Age 18-29 Adults) B WASHINGTON, DC v i U $110,814 l

WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual intab 960
All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



17.3% or 793,017 of SEATTLE-TACOMA DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Typical Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.7 years old (50.8% younger
than average) and have a $106,541 (17.2% lower than average) annual household income.
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19.1% or 920,688 of PHOENIX DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Typical Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.6 years old (51.8% younger
than average) and have a $86,701 (19.% lower than average) annual household income.
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 31.4% less likely to be a college
graduate, 12.6% less likely to work full-time, 70.6% less likely to be married, 42.7% less likely to be a
parent of 1 or more children under 18.
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18.6% or 1,419,371 of CHICAGO DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

= Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 27.9% less likely to be a college
_* * X%

| ——f graduate, 11.% less likely to work full-time, 75.7% less likely to be married, 38.7% less likely to be a

P18-29 parent of 1 or more children under 18.

. 9.
*\'.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older ‘ \ Marital Status: Adults 18 or older
. 3.8% 66.6% . " 87.5%
I %
Some High School or Less (not graduate) B sa% Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or 42.1% 2 44.5% : 12.1%
GED) Fmpleyed Full ime (35 hours ormere) Marmied
Some College Credit (no degree) _9“ Employed Part-Time (less than 35 hours) [Ezﬁm Legally Separated [ :;:
Associate's Degree (AA, AS, etc.) &% White Collar Divorced é]%
20. 22.7% " 0.2%
1}
College Graduate (4 year college) Blue Collar 19.7% Widowed . 4.7%
Postgraduate Degree ‘ Work From Home (most of the time or always) &% LGBTQ#+ (net) - . 6%20.8%
who are GENERATION-Z (Age 18-29 Adults) = CHICAGO who are GENERATION-Z (Age 18-29 Adults) ® CHICAGO who are GENERATION-Z (Age 18-29 Adults) B CHICAGO
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers .*l f 'M' Stage in Life.' Adults 18 or older
5.5%
4.1% 3. 2% 3.5% Parent of 1 or more Children under 18 _145% 23,95
1.4% ’
- 2 .
orking Mothers _ 8.9%
7.4% il Small Busi Workers ) 10.7%
aasd % Lox 0% 4 Pz 5K, a8 - Parent of 1 or more Children Under Age 2 - 5.6%
asx BB S0% 500 7% 5 01 - 11.2%
I I I I . . 108 1% ) g om 1% ot ® 0s:d0% o7908% “Porw Parent of 1 or more Children Age 2-5 . .o -
% ; 12.7%
e>°& @e ,,ﬁ’° f \,,o ‘f\(& f& 6’"“ @6 ‘f& \,@ ‘ng Jb & "fp f& 5‘; Parent of 1 or more Children Age 6- 11 _ 11.9%
Q é"’ & @’Q S"ﬁ R 4 EA A A A S & f 16.8%
« o @0 \'} & & Gl & d & & & 4 ™ & 'f Parent of 1 or more Children Age 12- 17 .
A A AV . P A 4 & E I 12.0%
o & \ > & & & & & 4
&}o‘n 4&'3 Py .;S‘; d&"'.(s’ P &ﬁ‘ bfe & F‘f@p & % ‘\é‘a‘o y ‘fa‘-o "’ o Parent of 1 or more Children in College ﬂ 7.2%
o >
*f « & “’Q Grandparent of 1 or more Children under 18 0.0%
& I 21.3%
& &
o
who are GENERATION-Z (Age 18-29 Adults) ® CHICAGO who are GENERATION-Z (Age 18-29 Adults) m CHICAGO
CHICAGO DMA Searborough R1 2026: Feb25-Feb26 Qual intab 587
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved o

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



WDG

@l Fis2

Education Levels: Adults 18 or older

5.2%
| JERE

17.2%

5.9%

Some High School or Less (not graduate)

High School Graduate (12th grade or 44.0%

GED)

Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

19.5%
8.2%

B WASHINGTON, DC

College Graduate (4 year college)

Postgraduate Degree

Employment: Adults 18 or older

71.1%

18.6% or 1,075,703 of WASHINGTON, DC DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 41.4% less likely to be a college
graduate, 19.6% less likely to work full-time, 73.9% less likely to be married, 55.1% less likely to be a
parent of 1 or more children under 18.
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17.3% or 793,017 of SEATTLE-TACOMA DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.2% less likely to be a college
graduate, 4.9% less likely to work full-time, 56.4% less likely to be married, 32.5% less likely to be a
parent of 1 or more children under 18.
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Employment: Adults 18 or older

19.1% or 920,688 of PHOENIX DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 32.6% less likely to be a college
graduate, 5.6% less likely to work full-time, 67.5% less likely to be married, 35.8% less likely to be a
parent of 1 or more children under 18.

9.
()O Marital Status: Adults 18 or older

S 6.4% 67.9% . : 81.9%
I %
Some High School or Less (not graduate) - 6.0% Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or 46.2% 5 43.8% = 16.9%
GED) Employed Full-Time (35 hours or more) Married 52.1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) ’1% Legally Separated | g:;f'
< 4.0% " 48.2% ” 0.4%
' 5 I
Aasociate’s Degree (AR, A5, i) g e colr pivorced gE
18.7% 19.7% . 0.0%
1
College Graduate (4 year college) 19.7% Blue Collar Widowed I 4.3%
Postgraduate Degree Work From Home (most of the time or always) 9-3%.1 LGBTQ+ (net) - 9.2?2'9'3%
who are GENERATION-Z (Age 18-29 Adults) m PHOENIX who are GENERATION-Z (Age 18-29 Adults) m PHOENX who are GENERATION-Z (Age 18-29 Adults) W PHOENIX
TOP-ZO Occupattons: Adults 18 or older EntrepreneursdGgvernment Workers !l f 'M. Stage in Life.' Adults 18 or older
6.6%
. 5.3% 60% 5.2% 15.5%
. . 3.5% Parent of 1 or more Children under 18 _ 24.2%
i . Working Mothers _3'4% 8.7%
- Small Busi Owner If: loyed Government Workers 9.9%
7% g Parent of 1 Children Und 2 5
6.7 5_5%5.5 5_5,; W— 6.5% arent of 1 or more Children Under Age - 7.4%
= o 5% 4% ESA% NRA% o5k 26%a% 2.4%.0% 2. 2.7% 7.8%
15! =g & 18% 2P07% g ea s 1wk 182 11% 1.6%) Parent of 1 or more Children Age 2-5 L
0. 0.4% 9% 0.390.7%
% I . . . ,. . | 6"(. H U U omm comm e  mm m — I o.0%
4 16.1%
& & & &'} & &o‘ & & & & & el s 4‘0 & (& & Parent of 1 or more Children Age 6- 11
. & g 3 & I 12.5%
o ’éfa @qﬁe ée” d’ﬁ & ;"‘@ Qd:,q’% ;‘é\ @é" c,a“f é@& d @bf ég"‘ '}45,;9 & #qkd" y ;f& ¥ &
¥ a‘é é.f 4“@ “#\”\ &ub 2 a,c’o -zi’@ &""‘ e@‘b a"& *9"’ &QR @J‘ ,D&k Parent of 1 or more Children Age 12 - 17 15.4% 22.0%
. & &g r < P I 5.
& o « & & & i & & & & d &
IS S T G & & & & 5 il 1.2%
dgl-’"\ '6:';* @é&é o @’o ‘?\a Qf ‘#‘e I3; &&5\ & doyb ‘@J vf"‘ Parent of 1 or more Children in College - 4.1%
5 & 3
« A q,_#‘v \@,"b \,g’e randparent of 1 or more Children under 18 ()
P L I 23.9%
¥ < €
who are GENERATION-Z (Age 18-29 Adults) m PHOENIX who are GENERATION-Z (Age 18-29 Adults) B PHOENIX
PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 374

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

(Age: 18 -

20 OR Age: 21 - 24 OR Age: 25 - 29)



18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 53.2% less likely to own their home,
23.6% more likely to own a higher valued home, 23.9% less likely to have a single-family home, 5.1% less
likely to have a dog.
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18.6% or 1,419,371 of CHICAGO DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 53.1% less likely to own their home,

9.1% more likely to own a higher valued home, 16.% less likely to have a single-family home, 7.6% less
‘ likely to have a dog.
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18.6% or 1,075,703 of WASHINGTON, DC DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 60.6% less likely to own their home,

5.1% more likely to own a lower valued home, 31.8% less likely to have a single-family home, 3.9% more
likely to have a dog.
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17.3% or 793,017 of SEATTLE-TACOMA DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 54.1% less likely to own their home,
1.4% more likely to own a higher valued home, 26.1% less likely to have a single-family home, 6.9% less

likely to have a dog.
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| 19.1% or 920,688 of PHOENIX DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 45.5% less likely to own their home,

15.3% more likely to own a higher valued home, 24.3% less likely to have a single-family home, 3.1%
more likely to have a dog.
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 1.2% more likely to look up D-I-Y advice
online, 41.8% less likely to always vote in local elections, 13.6% more likely to belong to a gym, 1.6% less

likely to fly domestic past yr.
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likely to fly domestic past yr.

18.6% or 1,419,371 of CHICAGO DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 6.9% less likely to look up D-I-Y advice
online, 46.6% less likely to always vote in local elections, 26.1% more likely to belong to a gym, .6% less
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18.6% or 1,075,703 of WASHINGTON, DC DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are .7% more likely to look up D-I-Y advice
online, 34.2% less likely to always vote in local elections, 4.1% more likely to belong to a gym, 2.1% more
likely to fly domestic past yr.
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17.3% or 793,017 of SEATTLE-TACOMA DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 7.8% less likely to look up D-I-Y advice

online, 31.3% less likely to always vote in local elections, 18.2% more likely to belong to a gym, 4.5% more
likely to fly domestic past yr.
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19.1% or 920,688 of PHOENIX DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 8.3% more likely to look up D-1-Y advice

online, 54.3% less likely to always vote in local elections, 13.6% more likely to belong to a gym, 10.6% less
likely to fly domestic past yr.
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30-days QSR Users: Adults 18 or older
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 3.

7% more likely to use QSRs past mo.,

3.8% less likely to use Sit-Down Restaurants past mo., 10.1% less likely to use Casinos past yr., 22.1% less

likely to smoke cigarettes.
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Other Gambling 2.3% Casinos visited past 12 Yes / Cannabis Cigarettes Vape
# who are GENERATION-Z (Age 18-29 Adults) mUSA = whao are GENERATION Z [Age 18-29 Adults) =UsA



Past 30-days QSR Users: Adults 18 or older

1time

% 2 times

3 times

4 times

5 times

6 - 9times

10 times or more

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. >

1time 16.3%

2 times

16.8%

3 times T 11.5%

4 times " 9.4%
5 times

6-9times

10 times or more

18.6% or 1,419,371 of CHICAGO DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 3.
.2% less likely to use Sit-Down Restaurants past mo., 15.% less likely to use Casinos past yr., 5.% more likely

7% more likely to use QSRs past mo.,

Top-10 Cuisines: Adults 18 or older

i

-\Dlemur-nts Used Past 30-days)
‘

o)

piza wings/  magel/
Burgers /  Donut/
Sports Bar  Bakery

Chinese upscale steakhouse seafood

# who are GENERATION Z (Age 18-29 Adults) B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-Z (Age 18-29 Adults) 35.8%

(elelonll 1,679,504

22.0%

w who are GENERATION-Z [Age 18-29 Adults) = CHICAGO # who are GENERATION-Z (Age 18-29 Adults) H CHICAGO
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
87.4% 84.3% 69.7% 69.9%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
oy e s Tl Gaes g, ok, )
wn —
Imported Beer Stage Show / Concert

Domestic Regular Beer 8 26.7%
Domestic Light Beer  prryry “ 26.6% - ¥
Microbrew / Craft Beer 9.8% i
= who are GENERATION-Z (Age 18-29 Adults) W CHICAGO

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

2%

8 %

EE -
.
7 5.2%

2

Upscale Restaurant

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
%

Cigarettes

a / Cannabis

w who are GENERATION-Z (Age 18-29 Adults) m CHICAGO

587
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Past 30-days QSR Users: Adults 18 or older

4 times

5 times

6 - 9times

10 times or more

1time

% 2 times

3 times

.

16.6%

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ ] 1 time :

14.8%

s
s
-
c-oume
10 times or more !m

18.6% or 1,075,703 of WASHINGTON, DC DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 1.
6.3% less likely to use Sit-Down Restaurants past mo., 16.3% less likely to use Casinos past yr., 38.% less

% more likely to use QSRs past mo.,

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel/ steakhouse Upscalle Wings/  seafood
Burgers /
sports Bar

wwho are GENERATION Z (Age 18-29 Adults) B WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-Z (Age 18-29 Adults) 35.9%

WASHINGTON, DC B IRCZ X703 25.4%

® who are GENERATION-Z (Age 18-29 Adults) WWASHINGTON, DC ® who are GENERATION-Z (Age 18-29 Adults) W WASHINGTON, DC
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
83.0% 82.1% 67.1% 71.6%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liquer  pyeoyTm - SieMachines
o Tt e Tl ames e, Pl ) BB i
Wine 2 Bar / Nightclub

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

w who are GENERATION-Z [Age 18-29 Adults)

WASHINGTON, DC

DMA

1,842,220 31.9%
1

22
306,54 22.6%
1,013,195 .17.5%
i
10.6%

BWASHINGTON, DC

Scarborough R1 2026: Mar25-Mar26

Upscale Restaurant
Stage Show / Concert
sworsBerting e 4

2 3.0%
0 2.9%

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
N

a / Cannabis

Cigarettes

Yes

Qual Intab

» who are GENERATION-Z (Age 18-29 Adults) m WASHINGTON, DC

960
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Past 30-days QSR Users: Adults 18 or older

10 times or more

= t1tme
e
s
1
Sie
o otimes
o

# who are GENERATION-Z (Age 18-29 Adults) W SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
82.3%

79.2%

17.3% or 793,017 of SEATTLE-TACOMA DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 3.9% more likely to use QSRs past mo.,
6.3% less likely to use Sit-Down Restaurants past mo., 23.6% less likely to use Casinos past yr., 25.7% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

g Y

e
sume
sumes
5 times

6-otimes |y

10 times or more

® who are GENERATION-Z (Age 18-29 Adults)
ly Sit-Down

B SEATTLE-TACOMA
hly Sit-Down

Total Users: ant Meals:

Avg. M

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

0.0
I
Mmexian  pima

coflee Bagel/ wings/ Upsaile Seafood steakhouse
wwho are GENERATION-Z [Age 18-29 Adults)

Chinese  malian

House / Donut/  Burgers /
Caffee Bar Bakery  Sports Bar

= SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-Z (Age 18-29 Adults) 31.7%

SEATTLETACOMA [ELYE 0 18.7%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

'v

7 6.7%
15.0% ¥

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer
w who are GENERATION-Z {Age 18-29 Adults) B SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26

Qual intab

Past 12 months Casino Activities: Adults 18 or older

— : 28.3%

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

i
Y

a / Cannabis Cigarettes

Casinos visited past 12

= who are GENERATION-Z (Age 18-29 Adults) m SEATTLE-TACOMA

495
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Past 30-days QSR Users: Adults 18 or older

:*‘-*lﬂ 1time 7%
e R

— 8.2%
3 times

4 times

5 times

6 - 9times

10 times or more

# who are GENERATION-Z (Age 18-29 Adults)

= PHOENIX

Total Aggg;zlly QSR Users: Avg. Monthly QSR Meals:

84.5%

19.1% or 920,688 of PHOENIX DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 9.8% more likely to use QSRs past mo.,
1.5% less likely to use Sit-Down Restaurants past mo., 2.4% more likely to use Casinos past yr., 62.1% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1 time

17.5%

2 times

3 times

4 times

5 times

6-9times

10 times or more

¥ who are GENERATION-Z (Age 18-29 Adults) ® PHOENIX
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
71.6% 72.7%

Drank Past 30-days: Adults 18 or older

Any Type of Beer 2,031,356 42.2%

Liquor

Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

i o.2%

Microbrew / Craft Beer

mwho are GENERATION-Z (Age 18-29 Adults) o PHOENIX

PHOENIX DMA Scarborough R1 2026: Feb25-Feb26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

57.79

malan  steakhouse Wings/

Bagel/ upscale  seafood
Bugers/ Doaut/
Sports Bar  Bakery

= who are GENERATION Z (Age 18-29 Adults) = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-Z (Age 18-29 Adults) 31.5%

PHOENIX Y3 €] 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub |

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
ey

a / Cannabis Cigarettes

Qual Intab

w who are GENERATION-Z (Age 18-29 Adults) = PHOENIX

374

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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mﬁalnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)

100,032,171

73,093,628 T 268%
G51816] 5.3%
47,850,162 17.5%

7.2%

Stocks or Stock Options
Mutual Funds

Money Market Funds —

27,190,082 10.0%
855.7%
25,904,155 CEA

Bonds

Other (Crypto / NFTs / Metals, etc.)

| 18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 11.2% less likely to have a 401K, 29.9% less
likely to have an Auto Loan, 16.% less likely to Invest/Trade Stocks Online, 6.9% more likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

225 51K W%
529 Plan / College Savings Plan Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Cerfificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity loan
= who are GENERATION-Z (Age 18-29 Adults) WUSA = who are GENERATION-Z (Age 18-29 Adults) mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

20, 396 012

Real Estate Agent

7

3 3%
B .8%
Estate Planning & 3.1%
Divorce / Family Attorney fg (*Past 12 Months})
» who are GENERATION-Z (Age 18-29 Adults) ®mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab

f\Past 3-Months Payment Methods Used: Adults 18 or older

+ ’ =, rour.oix REORE
MasterCard  Apple Pay  Cash App  Google Pay

Debit card

Venmo

American Discover  Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
w who are GENERATION-Z (Age 18-29 Adults) m USA

3,498
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservéd.
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



18.6% or 1,419,371 of CHICAGO DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 8.% less likely to have a 401K, 19.% less
likely to have an Auto Loan, 8.4% less likely to Invest/Trade Stocks Online, 29.% more likely to pay with their
Debit Card.

It

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds
Money Market Funds
143,721 10.1%
e b

Other (Crypto / NFTs / Metals, etc.) ::‘:

| 17.4%)
2 .12,

5.6% 5.5% 2.1%
am O T . R

) — ¥ Lot 6000
529 Plan / College Savings Plan 7.5% Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Auto loan Certificates of  Money Personal Loan Home
E Account card Account Banking Banking Paying  Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property E'S:’g% fbcome Mortgage "‘E‘a;_:‘" 'LL“:I'E
B who are GENERATION-Z (Age 18-29 Adults) B CHICAGO = who are GENERATION-Z (Age 18-29 Adults) = CHICAGO

Professional Services sed*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service ==l
1,434,329

Financial Planner

1,252,013

124 9.4%
783,376 10.2%
. 4 3.1%
Insurance Agent at a Local Office (not online) & ' .
. 6060%

Estate Planning &m P

2.5%

Real Estate Agent u 24%

Online Investing / Stock Trading

Accountant

1% 606 % g

Google Pay  Cash App Discover  Store Credit American  Square Cash  Facebook Samsung Pay

Venmo MasterCard ~ Apple Pay

. 1.2% (*Past 12 Months)
Divorce / Family Attorney " 0.8% card Express Messenger
m who are GENERATION-Z (Age 18-29 Adults) m CHICAGO = who are GENERATION-Z (Age 18-29 Adults) = CHICAGO

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 587
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.
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18.6%or 1

likely to ha
Debit Card

,075,703 of WASHINGTON, DC DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 20.2% less likely to have a 401K, 29.4% less

ve an Auto Loan, 14.4% less likely to Invest/Trade Stocks Online, 4.5% more likely to pay with their

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

4, 7.8%
888,395 15.4%

7.2%

11.6%
124 7.5%
622,638 10.8%
5.4%
9.9%
7 4.3%
8.0%

# who are GENERATION-Z (Age 18-29 Adults)

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

N WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

8.2% 6.9%
' 4.7% 4.0% L1 2%
Checking Debitor ATM  Savings Credit Car Online Online Bill Mobile Home Money  Certi of Personal Loan Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit {CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who are GENERATION-Z (Age 18-29 Adults) = WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

S

Online Investing / Stock Trading
Financial Planner
Accountant

Insurance Agent at a Local Office (not online)

618%
248,301 4.3%
185,707 3.2%

370.6%
3.0%

5%

0.7%

= who are GENERATION-Z (Age 18-29 Adults)

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

m WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 960
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 3-Months Payment Methods Used: Adults 18 or older

15.4%

10.4% 10.9%
7.6% 7.2%

Store Credit Square Cash Samsung Pay  Facebook
card Messenger

American Discover

Express

Google Pay

PayPal Debit Card Venmo MasterCard ~ Apple Pay

Cash App

= who are GENERATION-Z (Age 18-29 Adults) ® WASHINGTON, DC

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



17.3% or 793,017 of SEATTLE-TACOMA DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 2.4% less likely to have a 401K, 25.7% less
likely to have an Auto Loan, 28.8% less likely to Invest/Trade Stocks Online, 10.% less likely to pay with their
Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

Bonds
Second Home or Real Estate Property Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Autoloan Certificates of Studentloan Refinanced Personalloan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit {CDs) Home Improvement
529 Plan / College Savings Plan :::: Account Mortgage L:a;;; E;n::e
# who are GENERATION-Z (Age 18-29 Adults) W SEATTLE-TACOMA = who are GENERATION-Z (Age 18-29 Adults) N SEATTLE-TACOMA
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading 91;8 gm n 30.3%
Tox Preparation service
bl s
785,709 17.2%
83,820 10.6%
... g
Insurance Agent at a Local Office (not online) 285% 5.7% . .
Estate Planning 2% 9.9% 9.9
. 6.8%

o 1.2%
Real Estate Agent h 2.6%

"*Past 12 Maonths]
Divorce / Family Attorney ! 1":: f /
m who are GENERATION-Z (Age 18-29 Adults) m SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DebitCard MasterCard  Apple Pay Cash App American

Express

Store Credit
Card

Discover

Google Pay Square Cash  Facebook Samsung Pay

Messenger

= who are GENERATION-Z (Age 18-29 Adults) E SEATTLE-TACOMA

495

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



19.1% or 920,688 of PHOENIX DMA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 12.4% less likely to have a 401K, 48.% less
likely to have an Auto Loan, 15.% less likely to Invest/Trade Stocks Online, 7.6% less likely to pay with their
Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

35,6663.0%
Mutual Funds %
5.1%
Money Market Funds &- o
Second Home or Real Estate Property m a7%

Other (Crypto / NFTs [ Metals, etc.) S

5.3% 5.7% 3.0%

3.7%
0.1%
756 0.3% ol 3 PERE  ros LRV 1 72z 352) 3 o o FEEEN
Bonds 7.4% Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Personal Loan Home
Account card Account Banking Banking Paying  Mortgage Market  Deposit{CDs) Home  Improvement
529 Plan / College Savings Plan Es;",u;: Abeoa Mortgage “:;:;E“::e
B who are GENERATION-Z (Age 18-29 Adults) B PHOENIX = who are GENERATION-Z (Age 18-29 Adults) m PHOENIX

Professional Serw'ce sed*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

11.7%
Real Estate Agent g1 97%

1o . .7'6% T1% 4w

Debit Card Venmo MasterCard ~ Apple Pay CashApp GooglePay American StoreCredit  Discover  Square Cash  Facebook  Samsung Pay

Estate Planning

. 0.6% (*Past 12 Months)
Divorce / Family Attorney B‘ 0.9% Express card Messenger
m who are GENERATION-Z (Age 18-29 Adults) m PHOENIX ® who are GENERATION-Z (Age 18-29 Adults) = PHOENIX

PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 374
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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PlﬂyStﬂtiOW Play Video Games

i y
indeed Looking for a New Job

Still Attending College

LGBTQ+

Plan to Go Back to School

Plan to Move next 12mos

Plan to Buy a Used Vehicle
Plan to Buy/Lease New Vehicle
Use Online Dating Apps

Plan to Buy a House/Condo
Plan to Get Married

Plan Birth of a Child

18,605,635 6.8%
32,334,308

19,317,729 7.1% [

16,086, 7629%

“Lifestyle/Future Plans”

P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans)

84,498,252
65,104,039

20,473,054 7.5%

25,502,912

26,204,387

11.8%

™ P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans)

USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 3498
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

B P18+ USA AVERAGE (Lifestyle/Future Plans)

Share of Everything

SOEfa.ai for Anything =



“Lifestyle/Future Plans"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans)

GENERATIO L —
%= CHI
: P18-29

PlayStation.  piay video Games
& :
indeed Looking for a New Job

Still Attending College

28.1%

LGBTQ+
Plan to Go Back to School
Plan to Buy a Used Vehicle o

Plan to Move next 12mos

Plan to Buy/Lease New Vehicle

Plan to Buy a House/Condo

Use Online Dating Apps

Plan to Get Married

Plan Birth of a Child

m P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans) H P18+ CHICAGO AVERAGE (Lifestyle/Future Plans)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 587 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e a . al for Anything =
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“Lifestyle/Future Plans”

PlayStation. piay video Games

/fndeedj Looking for a New Job

1,678,790

> 5

1,393,623

StillAttending College geestin 8.8%
Plan to Go Backto School gesyies 9.0%
LGBTQ+ povein

Plan to Move next 12mos gty 9.29%

Use Online Dating Apps S e

Plan to Buy a Used Vehicle 560 877 S

Plan to Buy/Lease New Vehicle R STE S 25

Plan to Buy a House/Condo

341,799 5.9%

Plan to Get Married

X . D932
Plan Birth of a Child 13240

B P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans)

WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26 Qual Intab: 960
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Age: 18 - 20 OR Age: 21 -

P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans)

24.1%

WASHINGTON, DC

B P18+ WASHINGTON, DC AVERAGE (Lifestyle/Future Plans)

S 0 e fa . a i Sharfeu r‘u fA nEyutehr i.yntgh irng

24 OR Age: 25 - 29)



“Lifestyle/Future Plans"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans)

PlayStation. piay video Games
/indeed ” Looking for a New Job

LGBTQ+

36.2%

11.8%

Still Attending College

279,546 6.1%
Plan to Go Back to School 287299 6.3%

Plan to Move next 12mos

Plan to Buy/Lease New Vehicle

Plan to Buy a Used Vehicle

Plan Birth of a Child
Use Online Dating Apps
Plan to Get Married
Plan to Buy a House/Condo ST
m P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans) B P18+ SEATTLE-TACOMA AVERAGE (Lifestyle/Future Plans)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 495 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soera.ail for Anything e
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“Lifestyle/Future Plans"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Lifestyle/Future Plans)

PlCIYStCI[iOHw Play Video Games
’fndeed " Looking for a New Job

1,466,296 30.4%
1,135,656

Still Attending College pryramerm

Plan to Go Back to School 330,118 =

Plan to Buy a Used Vehicle

625,604
Plan to Move next 12mos 500,165
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 2 days, 7 hours, 31 minutes and 59
seconds each week with All Forms of Media.

64.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 6 hours and 7 minutes each week listening to All
Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 2 days, 5 hours, 56 minutes and 37
seconds each week with All Forms of Media.
64.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 5 hours and 53 minutes each week listening to
All Local AM[/FM Radio, representing 7.1% of total time spent with all forms of Media.
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 2 days, 10 hours, 21 minutes and 15

seconds each week with All Forms of Media.

62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 6 hours and 19 minutes each week listening to
All Local AM/FM Radio, representing 6.8% of total time spent with all forms of Media.
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 2 days, 7 hours, 21 minutes and 3
seconds each week with All Forms of Media.
53.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 5 hours and 5 minutes each week listening to All
Local AM/FM Radio, representing 4.9% of total time spent with all forms of Media.
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 2 days, 13 hours, 31 minutes and 18
seconds each week with All Forms of Media.

68.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 6 hours and 39 minutes each week listening to
All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Reach %: Adults 18 or older
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 1 days, 14 hours, 9 minutes and 22
seconds each week with All Forms of Ad-Supported Media.

62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Aduits) spend an avg. of 5 hours and 39 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Aduits 18 or older
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 1 days, 12 hours, 45 minutes and 41
seconds each week with All Forms of Ad-Supported Media.

63.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 5 hours and 25 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 1 days, 14 hours, 49 minutes and 4
seconds each week with All Forms of Ad-Supported Media.
61.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 5 hours and 43 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 1 days, 12 hours, 51 minutes and 32
seconds each week with All Forms of Ad-Supported Media.
51.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 4 hours and 41 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 6.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 1 days, 19 hours, 59 minutes and 51
seconds each week with All Forms of Ad-Supported Media.

67.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 6 hours and 11 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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avg. of 48.5 minutes/day.

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 5 hours and 27
minutes each day with All Forms of Ad-Supported Media. 62.8% listen to Local AM/FM Radio for an
(Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week]
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

Banking/Financi: Estate

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netfiix

Total Persons:

usage

who are GENERATION Z
(Age 18-29 Adults)

g

# who are GENERATION-Z (Age 18-29 Adults) musa

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

i
no

e - = i

% Time Spent: 4131age 07)

¥

Facebook
57.1

Radio
525

Local AM/FM

Email/Text/IM | Billboards &

Instagram
51.8

Games/Fant
asy/Betting

Local TV
Stations
36.8

Premium
Cable...

News/Weat
her/Sports
(Websites...

Groc | Net
ery flix
Sto... | 8.0

Facebook
553

Local AM/FM Radio
69.3

Search
(Google,
Bing, etc.) Instagram
30.2 30.1

Local TV Stations
109.8

Billboards &

Signs (Weekly
Drivers)
47.6

Games/ INews

Fantasy [/Wea

/Betti... [the..

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Non-Premium Cable TV
Networks
86.5

Netflix

285 Groce... Ban...

= who are GENERATION-Z (Age 18-29 Adults)

mUSA

Top-13 All Forms of Ad-Supported Media {Persons & % Reach): Adults 18 or older

(Averoge Week)
‘Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Email/Text /IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Shopping (indl. Food/Auctions/Travel, etc.)
Instagram

Gas Stations/Convenience Stores

Amazon Prime /IMDb fFireTV

usa

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Total persans:

Adults 18 or older

2 717 49

who are GENERATION-Z
(Age 18-29 Adults)

usa

# who are GENERATION-Z (Age 18-29 Aduits)
Scarborough R1 2026: Jan 25-Mar26

mUSA

Qual Intab 3,498

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

9%

Time spe

Top-13 All Forms of Ad-Supported Media (% Time Spent &
: {average ooy)

Avg. Minutes/day Spent): Adults 18 or older

485

R NN R WOR IR R b R

Local AM/FM Radio

Email/Text/IM
[Zoom,etc.
(Personal &

Work)
38.6

Billboards &
Signs (Weekly
Drivers)
40.8

Shopping
(incl.
Local TV Stations
35.0

Search (Google,
Bing, etc.)
33.1

ather/Spo
rs...

Food/Auction
s/Travel,etc...

Instagram

36.9

Non-
Premium
Cable TV
Networ...

News/We | Groc | Amaz
ery | oOn..
SET

Gas...

Local AM/FM Radio
63.9

Facebook
52.2

Email/Text/l

M/Zoom,etc.

(Personal &
Work)...

Search
{Google,
Bing, etc.)
30.2

Local TV Stations
104.3

Billboards &
Signs (Weekly
Drivers)
47.6

Shopp News/

Weat...

Amazon ng

{incl.
Food/
Auct...

Prime/IMDb/Fir
eTv
44.1

Non-Premium Cable
TV Networks
82.2

Instag
ram
233

USA Projection

= who are GENERATION-Z (Age 18-29 Adults)

Scarborough R1 2026: Jan 25-Mar26

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Qual Intab

24,338

o USA

soefa.ai

Share of Everything
for Anything _




| Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 5 hours and 15
minutes each day with All Forms of Ad-Supported Media. 63.7% listen to Local AM/FM Radio for an
avg. of 46.6 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 49. minutes/day.

| Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 5 hours and 32
minutes each day with All Forms of Ad-Supported Media. 61.2% listen to Local AM/FM Radio for an
(Local Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 5 hours and 15
minutes each day with All Forms of Ad-Supported Media. 51.8% listen to Local AM/FM Radio for an
avg. of 40.2 minutes/day. (Local Radio delivers 6.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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time spent daily with Ad-Supported Audio.
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- 410,883 or 51.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 40.2 minutes every day representing 32.% of all
time spent daily with Ad-Supported Audio.
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- 616,506 or 67.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 53. minutes every day representing 37.7% of all

time spent daily with Ad-Supported Audio.
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| 30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-

Supported Local AM/FM Radio for an average of 48.5 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.

75.1%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio” Bz m

who are GENERATION-Z UsA
(Age 18-29 Adults)
% of Week
Time Spen
Ad-Supj

19.3%

29.5%
14.2% .
11.4% 12.8%

26.4%
15.4%
8.3% 7.8% 75% 9.1%
T :
] R el Ll 0 i o 2

14,531,542/2,082,845 9,501,98639,836,002 5,642,21822,558,796

Weekly
Total
Persons

Reached:35 938,57205,074,008

e I
7,019,11435,038,600 3,858,10520,604,900 1,931,53624,925,847 1,160,16516,939,118 818,406 10,769,995 156,122 5,964,491
Local AM/FM Podcasts TV Music Spotify YouTube Music All Others Pandora Amazon Music iHeartRadio SiriusXm
Average .
Daily M Radio Channels

Eer ) o R oo [ROS o JRTEY s | N o RN o7 IRER - BN o |
B who are ION- ge 18- ults ]

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,498

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 il for Anything _
o

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



| 904,655 or 63.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 46.6 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Audio.
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| 657,859 or 61.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 49. minutes every day representing 35.8% of all
time spent daily with Ad-Supported Audio.
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| 410,883 or 51.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 40.2 minutes every day representing 32.% of all
time spent daily with Ad-Supported Audio.
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| 616,506 or 67.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 53. minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.
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30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Hot AC.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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904,655 or 63.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Urban Contemporary, Adult
Contemporary, Hot AC, and Mexican Regional.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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657,859 or 61.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop Contemporary Hit
Radio, Country, and Urban AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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410,883 or 51.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Hits, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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616,506 or 67.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Mexican Regional, Pop Contemporary
Hit Radio, Classic Rock, and Hot AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 35. minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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657,984 or 46.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 27. minutes every day representing 29.2% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Amazon Prime/IMDb/FireTV
YouTube Video
Netflix

Non-Premium Cable TV...

Local TV Stations
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)

Roku + The Roku Channel
TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

214,274 or 27.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 29.3 minutes every day representing 30.% of all time
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327,908 or 35.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 59.1 minutes every day representing 43.% of all time
spent daily with Ad-Supported Video.
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16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 35. minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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657,984 or 46.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 27. minutes every day representing 29.2% of all time
spent daily with Ad-Supported Video.
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300,914 or 28.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 32.2 minutes every day representing 28.6% of all time
spent daily with Ad-Supported Video.
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214,274 or 27.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 29.3 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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327,908 or 35.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-

Supported Local TV Stations for an average of 59.1 minutes every day representing 43.% of all time
spent daily with Ad-Supported Video.
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16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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657,984 or 46.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Comedies, Local News -
Evening, Local News - Morning, and Local News - Late.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Late Night Talk

Evening, Local News - Morning, and Game Shows.

300,914 or 28.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local News -
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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214,274 or 27.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Late, Local News - Morning, and Game Shows.
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327,908 or 35.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Late, Local News -
Evening, Local News - Morning, Novelas, and Daytime Soap Operas.
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Avg. Week AII D.rg:tal {Persons & % Reach): Adults 18 or older
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Search (Google, Bing, etc.)

social Media
Email/Text/IM/Zoom,ete. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Befting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, ete.

Online Classes, Schools, Colleges, Universities
Local TV Streaming
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[ 37,727,187 or 76.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Social Media for an average of 200.1 minutes every day representing 41.7% of all time
spent daily with Ad-Supported Digital Media.
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| 1,097,311 or 77.3% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Social Media for an average of 197.2 minutes every day representing 42.3% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Dtgltal (Persons & % Reach): Adults 18 or older
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| 782,560 or 72.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Social Media for an average of 200.3 minutes every day representing 37.7% of all time
spent daily with Ad-Supported Digital Media.

—mr-
Pl o ez

(Age 18-29 Adults)
2B i,

= who are GENERATION-Z (Age 18-29 Adults) ® WASHINGTON, DC

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

 rime spent:

Online
Classes,
Schools,
Colleges,

Streaming Audio (Local Radio/ Universitie

Podcasts/Streaming Services) s
170.0 57.2

Non-
Premium
+Premi

Email/Text/l

M/Zoom,eteN] Local TV

S{Personall&y] Streaming
Work)... 351 |

YouTube/T
ikTok, etc.
33.4

Shopp
ing
(incl.
Foo...

GV Search

Siearming (Google,
Social Media te.
Serviean Bing, etc.)

230.6 34.6

Social Media
165.8

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

156.0

Online
Classes,
Schools,
Colleges,
OTT TV Streaming Services  Universitie
115.0 Seur

Non-
Premium+P  Local TV YouTube/Ti
remium Streaming kTok, etc.
Cable 39.2 3
Streamin...
Search  Shopping Ne
EmailfText/l (Googl  (incl... ws/
M/Zoom,et e, W...
c (Personal’ Bing, Games
BWorkle! etc)-. ntasy/Be...

 who are GENERATION-Z (Age 18-29 Adults)

B WASHINGTON, DC

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

Email/Text/IM/Zoom,etc. (Personal & Work)

OTT TV Streaming Services

shapping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, ete.

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

‘Games/Fantasy/Betting Sites

N jurn Cable
Local TV Streaming

Online Classes, Schools, Colleges, Universities

WASHINGTON, DC

L —
TR

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 18 or older

4:58

9% i 65.9%

PN el %1 o5 mriad :
0.0% who ToNZ

_ 0.0% (Age 18-29 Adults)

= WASHINGTON, DC
Qual Intab 960

= who are GENERATION-Z (Age 18-29 Adults)
DMA Scarborough R1 2026: Mar25-Mar26

m

All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Email/Text/l
M/Zoom,etc
Streaming Audio (Local Radio/ . (Personal
Podcasts/Streaming Services) & Work)
80.4 36.9

Non-
Premium+Pr
emium
Cable...

Search

Local TV

Streaming
332

News/
Weathe

Shoppin | o171V
g (incl. Streami

Food/Au ng

ctions/T | seryices

Social Media
ravel,e... 255

200.3

r/Spor...

Banki...

Social Media
147.9

Non-
Premium-+Pre
mium Cable
Streaming
43.8

Local TV
Streaming
36.8
OTT TV Streaming
Services

827 Email/Text/1

M/Zoo (o)
(Personal &
Work)...

YouTube/TikT
ok, etc.
36.2

Shoppi

Streaming Audio
(Local Radio/ Searc ng

(incl.  er/Sp...
Food/A
uctio...

Podcasts/Streaming
Services)

82.4 Banki...

# who are GENERATION-Z (Age 18-29 Adults)

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

B WASHINGTON, DC

soefa

® Share of Everything

_al for Anything o



Avg. Week All D.rg:tal (Persons & % Reach): Adults 18 or older
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[ 773,713 or 84.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-Supported
Social Media for an average of 239.7 minutes every day representing 43.1% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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33,331,726 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 67.2 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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- 859,879 or 60.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 68.2 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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779,648 or 72.5% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-

= wnc Supported Facebook for an average of 63. minutes every day representing 31.5% of all time spent
P18 29 daily with Ad-Supported Social Media.

Avg. Week AII Soc:al Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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518,919 or 65.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 56.1 minutes every day representing 32.% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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604,065 or 65.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 78.6 minutes every day representing 32.8% of all time spent
daily with Ad-Supported Social Media.
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33,331,726 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 67.2 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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859,879 or 60.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 68.2 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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779,648 or 72.5% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 63. minutes every day representing 31.5% of all time spent
daily with Ad-Supported Social Media.
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518,919 or 65.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
s En Supported Facebook for an average of 56.1 minutes every day representing 32.% of all time spent
1"y p13 29 daily with Ad-Supported Social Media.
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604,065 or 65.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 78.6 minutes every day representing 32.8% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,723,194;
Social Media: 2,243,993; Local Radio: 1,835,008; Non-Prem. Cable: 724,784; Local TV:
503,953 reaching Adults 18 or older who are GENERATION-Z (Age 18-29 Adults

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are GENERATION-Z (Age 18-29
Adults)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 88,555;

. nf EXzza cHI Social Media: 68,623; Local Radio: 51,922; Non-Prem. Cable: 25,065; Local TV: 22,297
fe }, PIB 29 reaching Adults 18 or older who are GENERATION-Z (Age 18-29 Adults).
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 60,070;
Social Media: 46,508; Local Radio: 38,931; Non-Prem. Cable: 10,875; Local TV: 7,780
reaching Adults 18 or older who are GENERATION-Z (Age 18-29 Adults).

300,000

250,000

200,000

150,000

100,000

R A A A

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are GENERATION-Z (Age 18-29
Adults)

g P P WP R R R A R R LR R
WP P P P AP o Q\',»@Q(“\?-\?:‘?qﬂ'*qué’cﬁ @’Q«Q'-aﬁnggq»

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

= M on-Fri Local TV Station AQH
s M on-Fri Social Media AQH

o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WASHINGTON, DC Metro Area Adults 18 or older

2,000,000
1,800,000
1,600,000
1,400,000
1,200,000
1,000,000

800,000

600,000
400,000
200,000

0

L O G

R R R ] R R A&
Q&%@@@q@‘@'@'@qb “9””‘*"@“#9”*’0

.;y'xﬁ"\?'ﬂﬁ'&ad'\‘?'qﬂ’ S

e Vo n-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

s Mon-Fri Local AM/FM Radio AQH
e Von-Fri Non-Premium Cable TV AQH
e Vion-Fri Digital Media (Less Social) AQH

WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 960

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
for Anything &

soefa.ai

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)




Ml P18-29

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 43,194,

SEn Social Media: 35,292; Local Radio: 23,751; Non-Prem. Cable: 9,755; Local TV: 5,689
reaching Adults 18 or older who are GENERATION-Z (Age 18-29 Adults).
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 47,144; Local Radio: 38,228; Non-Prem. Cable: 21,856; Local TV: 13,936
reaching Adults 18 or older who are GENERATION-Z (Age 18-29 Adults).
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35,572,661 or 72.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an
average of 40.8 minutes per day driving, seeing Billboards and Signs. 52.5% Listen to Local Radio
Stations Out-of-Home for an average of 29.4 minutes/day.

R
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older

(average week] Total Persons:
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u who are GENERATION-Z (Age 18-29 Adults) m CHICAGO

999,662 or 70.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 38.3 minutes per day driving, seeing Billboards and Signs. 53.3% Listen to Local Radio Stations
Out-of-Home for an average of 28.2 minutes/day.
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older

(average week]
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Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

m WASHINGTON, DC

727,017 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 46.2 minutes per day driving, seeing Billboards and Signs. 51.1% Listen to Local Radio Stations
Out-of-Home for an average of 29.7 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week)
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563,444 or 71.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 34.4 minutes per day driving, seeing Billboards and Signs. 43.3% Listen to Local Radio Stations
Out-of-Home for an average of 24.4 minutes/day.
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Top-13 Out-of _Home Media (Persons & % Reach): Adults 18 or older
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752,361 or 81.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 40.9 minutes per day driving, seeing Billboards and Signs. 56.% Listen to Local Radio Stations Out-
of-Home for an average of 32.1 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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35,572,661 or 72.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of

40.8 minutes per day driving, seeing Billboards and Signs representing 27.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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999,662 or 70.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of

38.3 minutes per day driving, seeing Billboards and Signs representing 24.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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727,017 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of

46.2 minutes per day driving, seeing Billboards and Signs representing 27.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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563,444 or 71.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of
34.4 minutes per day driving, seeing Billboards and Signs representing 22.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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752,361 or 81.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of
40.9 minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
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999,662 or 70.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 38.3 minutes per day driving an average of 22.3 miles each day and are 36.6% more likely to use I-
65 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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727,017 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 46.2 minutes per day driving an average of 26.9 miles each day and are 25.% more likely to use
Veirs Mill Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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563,444 or 71.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 34.4 minutes per day driving an average of 20. miles each day and are 94.8% more likely to use
University Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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752,361 or 81.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 40.9 minutes per day driving an average of 23.8 miles each day and are 39.5% more likely to use
Chandler Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Week AH’ Print Medm {Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

Total persans:

mm Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

T

= who are GENERATION-Z (Age 18-29 Adults)

who are GENERATION-Z (Age 18-
29 Adults)

12,269,482 or 24.9% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.5 minutes every day representing 26.5% of all

time spent daily with All forms of Print Media.

% Time Sdrm

o S )
R R R - o i Jos

m
m

0%

usa

Local Daily
Newspaper(s) (Sunday)
10.6

USA Today (Daily)
75

Direct Mail
Advertising
Newspaper(s) (excluding
(Daily+Sunday) Catalogs)
New York Times 7.5 7.4
(Daily+Sunday)
9.1

Local Daily

Local Daily
Newspaper(s)
Magazines (Daily
8.0 [X]

New York
Times (Daily)

Local Daily
Newspaper(s)
{Daily
8.7

Direct Mail
Advertising
(excluding
USA Today (Daily) Catalogs)
8.6 14

Local Daily
Newspaper(s)
(Daily+Sunday)
9.4

. Catalogs
Local Daily 16

Newspaper(s) MNew York Times New York
(sunday} (DailysSunday) Times (Daily)
132 93 -3 72

mUSA

= who are GENERATION-Z (Age 18-29 Adults)

mUSA

Avg. Week Ad- Suggorted All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

UsA Today (Daily)

Catalogs

Books

USA USA Projection

Toal persons

10, 279 744

m-
P
Lo

= who are GENERATION-Z (Age 18-29 Adults)
Scarborough R1 2026: Jan 25-Mar26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

who are GENERATION Z (Age
1829 Adults)

% Time Spent.

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

o = A [
& 0o o -]
bR B ER BRER RN N . >

EE

Wall Street
Journal {Daily)
7.7

New York Times
(Daily+Sunday)
9.1

Magazines

New York Times
(Sunday)
1.6

USA Today (Daily}
7.5

| (excluding
Catalogs)
74

Local Daily
Hewspaper(s)
(sunday)
106

New York Times (Daily)
6.7

Local Daily
Newspaper(s) New York Times. ‘Wall Street Journal
(Daily+Sunday) (Daily+Sunday) (Daily)
Local Daily 9.4 9.3 8.9
Newspaper(s)
(Sunday)
ER]

Direct Mail

Ad ing

{excluding

Catalogs) Magazines
73

New York Times.
(sunday)
1L4

USA Taday (Daily)
8.6

New York Times (Daily)
7.2

mUSA
3,498
USA Projection

= who are GENERATION-Z (Age 18-29 Adults)

Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

m USA
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P18-29

434,254 or 30.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing 28.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Totol Persons.

s, B

—— 0 5
P
_mr

.!!!
Casec

64 4 8%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

= M
b 0 g e T O
R CER ER - RROER IS
eaihe e

Local Daily
Newspaper(s) {Sunday)
103

New York Times.
(Daity+Sunday)
98

Mew York Times
(Daily)
76

USA Today (Daily)

Wall Street Journal

Hew York Times. Do)
(Sunday)
13

USA Today (Daily)
8.7 85

Local Daily
Newspaper(s) (Daily ~ Magazines
New York Times 8.1 7.9
(Daily+Sunday)
9.2

Direct Mail 5
o
L Newspaperfs] | Newspaper(s [ — Newspaper(s) (excluding New York -
Catalogs m - 22.4;926 who are GENERATION-Z (Age 18- Magazines (Daily+Sunday) ) (aily (Sunday) {Daity+Sunday) Catalogs) Times (Daily)
4.5% 29 Adults) 72 6.4 124 88 7.5 72 AL
usa Today (o) FETHS R 2 5% 1.3%

» who are GENERATION-Z (Age 18-29 Adults)

u CHICAGO

m who are GENERATION-Z (Age 18-29 Adults)

m CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Totof persans:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

vg. Minutes/day Spent): Adults 18 or older

New York Times
{Sunday)

Wall Street Journal
(Daily)
87
New York Times.
(Daily+Sunday)
98

New York Times
{Daily)
6

Local Daily
Newspaper(s)
(Sunday)

Local Daity
Newspaper(s) Wall Street Journal
(Daily+Sunday) (Daity)
88 8.7

12.4
New York Times (Sunda m m > 1L9
S gl dun Avg. Hours+Minutes/day with Ad- =05 Divect malt Advertising | yeccemoneny
New York Times (Daily) m m Supported Print Media: Adults 18 or olderm {excluding Catalogs) (:;xf;‘f:;:?, Direct Mail

Wall Street Journal (Daily)

75

72

Advertising
(excluding

T Magazines Catalogs)
wagazines - AN WA s
Catalogs m‘ . Local Daily
= 2 Newspaper(s) Local Daily New York Times Local Daily Newspaper(s)
USA Today (Daily) r 4.5% who are GENERATIONZ (Age CHICAGO m (sunday) Magazines Newspaper(s) (Daily (sunday) (Daily New York Times (Daily)
0.0% 1829 Adults) i 103 9.6 64 113 81 72
- =y
= who are GENERATION-Z (Age 18-29 Adults) B CHICAGO = who are GENERATION-Z (Age 18-29 Adults) = CHICAGO
587 ® Share of Everything
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fm i1 pig-20

234,536 or 21.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 27.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Totol Pes

m—m—

P — T

3.3
3.1‘?966

m-
PR %

w who are GENERATION-Z (Age 18-29 Adults)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who are GENERATION-Z (Age 18-
29 Adults)

0%

'19.6%

WASHINGTON, DC m

Local Daily
Newspaper(s)
(Sunday)
1.9

New York Times
(Daily)
83

Local Daily
Newspaper(s) (Daily
83

New York Times

USA Today (Daily)
(DailysSunday) 79
9.3

Direct Mail

Advertising

{excluding

Catalogs)
7.7

Local Daily
Newspaper(s)
(Daily+Sunday)
8.7

Magazines
11

Local Daily
Newspaper(s)
(Daity
88

Wall Street Journal
(Daily]

9.1

New York Times.
(Daily)

USA Today (Daily)
8 8.0

New York Times
(Daily+Sunday)
9.9

: Catalogs
Local Daity
Newspaper(s)
(Sunday)
13.6

Local Daily
Newspaper(s)
(Daily+Sunday}
9.6

Magazines
7.8

Catalogs)
7.3

B WASHINGTON, DC

m who are GENERATION-Z (Age 18-29 Adults)

® WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

WASHINGTON, DC

All Graphs ond soefo.ai Data Modelmg Copyright © 2026

Totof persans:

B e e Ay oa

Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-

B = o o s o M
k - %y i
3R 138 KR o S5 e (e [

Local Daily
Newspaper(s)
(Sunday)
119

New York Times
(Sunday)
103

Local Daily
MNewspaper{s)
(Daily
23

Wall Street
Journal (Daily)
81

Local Daily Newspaper(s)
(Daity+Sunday)

37 USA Today (Daily)
7.9

Direct Mail
Advertisin
g
(excluding
Catalogs)
7.7

New York Times (Daily)
8.3

Magazines
.7

Local Daily
Newspaper(s)
(Daily+Sunday)

9.6

Wall Street Journal
(Daily)
9.1

New York Times
(Daity+Sunday)
Local Daily 9.9
Newspaper(s)
(Sunday}
13.6

Local Daily Newspaper(s)
(Daily.

i New York Times

(Daily)
8.0

Magazines
7.8

New York Times
(Sunday)
118

Direct Mail Advertising (excluding
USA Today (Daily)
85

6%
s | e whowe ~ e
0.0% 1829 Adults)
P 0% 5,05
= who are GENERATION-Z (Age 18-29 Adults) B WASHINGTON, DC
Scarborough R1 2026: Mar25-Mar26 Qual Intab 960

lubbard Broadcasting, Inc. LLC. All rights reserved.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Totol Per

t S—
P —r
ez | 7o
P " £
o0 | b8

m who are GENERATION-Z (Age 18-29 Adults)

29 Adults)

who are GENERATION-Z (Age 18-

251,347 or 31.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 26.9% of all time

spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

W SEATTLE-TACOMA

Local Daily
Newspaper(s) New York Times
(Sunday) (Daity+sunday)
119 1.4

New York Times
(Daity)
6.8

Local Daily
Advertising Newspaper(s)
(excluding Catalogs) (Daity
78 74

Magazines
56 Local Daily

Wall Street Journal Newspaperis)
(Daily) (Sunday)

USA Today [Daily)
7.8 74 = 135

New York Times
(Daily+Sunday) 87 7.6

USA Today {Daily)
96

Wall Street Journal
(Daily)
9.0

Direct Mail
Advertising

Local Daily
Newspaper(s) (Daily

(excluding
Canalogs)

9.8

Catalogs

New York e

Times (Daily) ~ Magazines
7.4 6.3 Al

w who are GENERATION-Z (Age 18-29 Adults)

u SEATTLE-TACOMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEATTLE-TACOMA

All Graphs and soefa.ai Data Modeimg Copyright © 2026

Tota persans:

et —
mﬁz o
P 0%
= who are GENERATION-Z (Age 18-29 Adults)
Scarborough R1 2026: Mar25-Mor26

B SEATTLE-TACOMA
Qual Intab

lubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

‘who are GENERATIONZ (Age
18-29 Adults)

495

0.2%
SEATTLE-TACOMA m

vg. Minutes/day Spent): Adults 18 or older

Local Daily
per(s)

MNew York Times (Daily+Sunday) (DailysSunday)
1.4 B3

Local Daily
Hewspaper(s)
(sunday}

New York Times

Local Daily
Newspaper(s)
(Daity+Sunday) USA Today (Daily) (Daily+Sunday)

a8 96 a5

New York Times (Sunday)
16.0

Direct Mail
Advertising

(excluding Catalogs)

7.8

Local Daily
Newspaper(s)
(Daily
74

FERY

Direct Mail
Advertising

Local Daily Newspaper(s) New York Times New York Times
(Sunday) USA Today (Daily) (Daity) Magazines (sunday)
119 78 6.8 5.6 121

Wall Street Journal (Dally]
9.0

Local Daily Newspaper(s)

{excluding
Catalogs)
7.6

New York
Times {Daity)
74

(Daily Magazines
8.7 6.3

= who are GENERATION-Z (Age 18-29 Adults)
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Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

‘Wall Street Journal (Daily)

New York Times (Daily+5unday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magatzines

Total Persor

o -
MF Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

B
ooos | v

u who are GENERATION-Z (Age 18-29 Adults)

156,462 or 17.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 25.4% of all time
spent daily with All forms of Print Media.

gg

-8%ho are GENERATION Z (Age 18- PHOENIX
29 Adults)

Local Daily
Newspaper(s)
(Sunday}

146

New York Times
(Daily+sunaay)
10.2

Local Daily
Newspaper(s)
(Daily+Sunday)
9.9

USA Today
(Dail Magazines
8.8

Direct Mail
Adve
g
(excluding
Catalogs)
73

New York Times.

{Daily)
65

USA Today [Daily}
9.3
Local Daily
Newspaper(s)
{Sunday)
15.3 Advertising
Local Daily New York Times (excluding
Newspaper(s) {Daily+Sunday) Catalogs)
(Daily+Sunday) LE] 74
107

Catalogs
36
Local Daily
Newspaper(s) (Daily
9.7

New York
Times (Daily) ~ Magazines
6.9 6.3 All.

® PHOENIX

® who are GENERATION-Z (Age 18-29 Adults)

m PHOENIX

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg

% Time Spent:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall street Joumnal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines

Books

MA
All Graphs and' soefa.ai Data Modeling Copyright © 20.
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Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or oln’erm

e
£ty
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PHOENIX

‘who are GENERATION-Z (Age
18-29 Adults)

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daity

New York Times
(Daily+Sunday)

USA Today (Daily)
10.8 10.2

Newspaper(s) (Sunday)

14.6

New York Times
{sunday)
139

Magazines
88

Local Daily
Newspaper(s

Local Daily Newspaper(s)
(Daily
9.9 8.5

]
(Daily+Sunda
|

Wall Street Journal
(Daily]
10.0

Direct Mail
Advertising
(excluding Catalogs)
7.3

New York Times
(Daily)
65

Local Daily
Newspaper(s)
(Daily
9.7

Wall Street
Journal (Daily)
9.3

Local Daily
Newspaper(s) (Sunday)

Direct Mail
Advertising
{excluding
Catalogs)
New York 74
Times
USAToday  (DailysSunda
{aity) ¥) Magazines
93 9.3 6.3

New York
Times (Daily)
6.9

New York Times
(Sunday)
117

B PHOENIX

ual Intab 374

(Age: 18 -
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20 OR Age: 21 - 24 OR Age: 25 - 29)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Audio Streaming Services

“Advertising Actions"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos
Due to Ads on %)

107,409,961 39.3%
97,287,216 35.6%

70,811.340 29.2% |

63,738,660 23.3%

42,363,370 15.5%

29,182,413

Local AM/FM Radio

42,714,536

Billboards
Newspapers
Cable TV Networks

Local Broadcast TV

27,293,204 10.0%

29,990,159 11.0%

USA

38,641,707 14.1%

40,027,219 14.7%
m P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 3498 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Social Media

Websites

Direct Mail

Video Streaming Services
Broadcast, Cable, & Sat TV

Audio Streaming Services

"Advertising Actions"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos
Due to Ads on %)

2,886,830
2,668,500

| 2,441,602 31.9%

1,321,230

1,738,476

908,549 11.9%

Local AM/FM Radio el
Podcasts EOAUGE
Billboards S
Newspapers o
pap 833,372
CHICAGO
Cable TV Networks | -
1.065.802
Local Broadcast TV
1,226.799 16.0%
® P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 587 f' * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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Social Media

Websites
Direct Mail
Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos
Due to Ads on %)

2,592,628

2,258,481 39.1%

1,681,179 29.1%

1,046,974

1,518,699 26.3%

s
Local AM/FM Radio g 16.8% |
Billboards il 13.0% =
Audio Streaming Services 719,147 12.4%
Podcasts T 13.4%
Newspapers 609 100 10.5%
— — WASHINGTON, DC
b

Local Broadcast TV  peisre 13.6%
P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 960 * Share of Everything
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Social Media

Websites

Direct Mail

Podcasts

Broadcast, Cable, & Sat TV
Video Streaming Services

Audio Streaming Services

"Advertising Actions"”

P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos
Due to Ads on %)
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Video Streaming Services

Audio Streaming Services

"Advertising Actions"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos
Due to Ads on %)
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® P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



